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Media Releases - Before You Start

1. Write down exactly what you hope to gain from the press release

2. Know your product: What are you offering (exactly)? Why are you passionate about it? (If you're not - you shouldn't be selling it!) You should see it as a favour you are offering to customers - a great product at a great price! Write down the benefits of your product: Will it make me rich, save me time, entertain me, make me feel better about myself?

3. Know your customer: Who would want your product or service? Create a profile using such categories as sex, age, income, marital status, religion, location, occupation, etc. These are the people you want to appeal to. If you can get people who fit your customer profile to read your press release, you will receive invaluable feedback! Also, feedback from your existing customers can give you useful material to use. Remeber to gain permission if you are quoting someone.

4. Know your audience: Your audience should match your customer profile as much as possible. However, first and foremost the media person who might print your story is your audience. The media does NOT want to promote your product or service, they want stories that interest or benefit their readers in some way.

5. Research: Check out the competition's websites. What are the strengths and weaknesses of their press releases? Research the media you will be sending your news release to, to get an idea of the style and type of stories they publish. Are their readers likely to be interested in your story? Try to find a particular reporter who would be interested in your story, and find out what s/he has published.

6. More Brainstorming:
• Write a list of words which describe your business, which you can then use in the press release. 

• Write a list of the highlights or beneficial changes your business has experienced.

•  Write down the three key points you want the reader to remember. These points should be the focus of the first two paragraphs. Write down other key points in order of their importance - use these points in descending order through the rest of the press release.

7. Try to place yourself in the readers shoes - what would excite them about this business?

8. Be unique and different - why would people remember you over other competition?

9. Make sure your story is newsworthy. What is your unique angle for the story? Is that particular angle timely? All of the text must be different, interesting and catchy - think about whether you would want each individual sentance to be used in a newspaper. Try to find an interesting way to write factual information.
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